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12:30pm - Lunch

1:00pm - Shannan Perry-Hall & Kylie Bushby - Destination Sydney Surrounds South 

1:20pm - Tracey Pascoe & Kristy Mayhew - Grand Pacific Drive and beyond

1:40pm - Paul Cooper - Sydney Melbourne Touring

2:00pm - Aaron Matis - Australian Tourism Export Council

2:20pm - Speed dating with presenters 

2:40pm - Rachael Kent – CEO, Bundanon

3:00pm - 4:30pm – Explore the Museum and Bundanon Mixer

Program



Coordination & Advocacy

Connect industry to whole of Gov. to achieve alignment and ensure 
industry benefits from initiatives

Engagement

Guide industry to achieve their goals, working closely with Gov. on 
Industry Development and Development Pathways

Strategy

Identify priorities, via our Destination Management Plan (DMP) and 
boots on the ground for DNSW

Destination Sydney Surrounds South

Projects and Programs

Deliver year-round programs and projects to address gaps and build 
sector strength eg: agritourism, walking, business events

https://dnsss.com.au/resources/
https://dsnsw.com.au/pathways/
https://dnsss.com.au/wp-content/uploads/2023/02/DSSS-Destination-Management-Plan-2022-2030_31012023-web.pdf
https://dnsss.com.au/about/#strategicprojects


Visitor Economy 

Eco-System  



Your Visitor Economy Network

Greyleigh Kiama Credit: Destination NSW

Destination 
Network

Visitor Economy 
Businesses

Council / Local 
Government 

Destination NSWTourism Australia

https://dnsss.com.au/wp-content/uploads/2023/02/DSSS-Destination-Management-Plan-2022-2030_31012023-web.pdf
https://dnsss.com.au/wp-content/uploads/2023/02/DSSS-Destination-Management-Plan-2022-2030_31012023-web.pdf
https://www.destinationnsw.com.au/about-us/visitor-economy-strategy-2030
https://www.austrade.gov.au/en/how-we-can-help-you/programs-and-services/thrive-2030-strategy


TOUIRISM
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EXPORT
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READY
IDEATION

Industry Development 



OFFICIAL

OFFICIAL
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Product Development Pathway

ADVANCED 
DISTRIBUTION
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OFFICIAL

OFFICIAL

AWARENESS & APPEAL FROM A NATIONAL LENS



Working with the DNSW
Key Support Areas from Destination NSW

• DNSW’s Distribution team works closely with tourism 
businesses and regional destinations to connect them with 
international trade partners and inbound tour operators 
(ITOs).

• The team helps operators become export-ready, and align 
with distribution channels such as wholesalers, online travel 
agents, and inbound programs. DNSW Inbound opportunities

• Participation in Trade Events such as ATE (Australian Tourism 
Exchange), Inbound Workshops, and Roadshows.

• Product development support to meet the needs of global 
audiences,  particularly through tailored coaching, mentoring, 
and feedback loops via NSW First Program.

• Access to NSW First Export Ready tools for preparing 
tourism businesses to enter international markets: NSW First 
Program – International Markets

• Media & PR Opportunities 

https://www.destinationnsw.com.au/destination-nsw-business-support/nsw-first-program/destination-nsw-inbound-opportunities
http://www.destinationnsw.com.au/destination-nsw-business-support/nsw-first-program
https://www.destinationnsw.com.au/destination-nsw-business-support/nsw-first-program/international-markets-finding-the-right-fit
https://www.destinationnsw.com.au/destination-nsw-business-support/nsw-first-program/international-markets-finding-the-right-fit
https://www.destinationnsw.com.au/destination-nsw-business-support/nsw-first-program/international-markets-finding-the-right-fit
https://www.destinationnsw.com.au/destination-nsw-business-support/nsw-first-program/international-markets-finding-the-right-fit


Recent In Region PR + Media Opportunities



Insights & Research
Destination NSW provides deep data to help you 
understand international visitor behaviour and 
preferences.

Use this to tailor your product for the right market 
segments (e.g., Luxury, FIT, Families, Baby Boomers):

• International Market Profiles

• Market Segment Statistics

Key insights include:

• Top 15 source markets

• Visitor motivations and experience preferences

• Booking lead times, travel seasons, and spending 
behaviours

https://www.destinationnsw.com.au/insights/international-statistics/international-market-profiles
https://www.destinationnsw.com.au/insights/international-statistics/international-market-profiles
https://www.destinationnsw.com.au/insights/nsw-statistics/market-segments-nsw-statistics
https://www.destinationnsw.com.au/insights/nsw-statistics/market-segments-nsw-statistics


Kylie Bushby

Business Development Manager

E: kylie.bushby@dnsss.com.au 

P: 0421 242 359

www.dnsss.com.au

Industry newsletter

LinkedIn

Instagram

Stay Connected

Destination NSW

product@dnsw.com.au

media@dnsw.com.au

distribution@dnsw.com.au 

New Experience Update Form

mailto:kylie.bushby@dnsss.com.au
http://www.dnsss.com.au/
https://dnsss.com.au/subscribe/
https://au.linkedin.com/company/destination-sydney-surrounds-south-ltd
https://www.instagram.com/sydneysurroundssouth/
mailto:product@dnsw.com.au
mailto:media@dnsw.com.au
mailto:distribution@dnsw.com.au
https://destinationnsw.tfaforms.net/f/experience-update


Deep Dive into 
International

Tracey Pascoe – Destination Wollongong

Kristy Mayhew – Shoalhaven City Council



What is the Grand Pacific Drive

• 140km scenic coastal touring route – Starting in Sydney’s Royal 
National Park winding along the South Coast and beyond…

• USP; Royal National Park, Bald Hill, Seacliff Bridge, rainforests, 
beaches, coastal & country villages, blowholes, Australian 
wildlife, unique stays & gourmet trails.

• Multi-day appeal or day trip from Sydney



Why Market 
to International

Iconic Coastal Scenery

•Spectacular coastline, dramatic 
cliffs, pristine beaches lush 
rainforests. 

Ease & Accessiblity

•Only a 45-min drive from Sydney 
CBD & International Airports

•Rental fleets in all major categories 
(compact, SUV, campervans) 
catering to all budgets

Curated Experiences Along 
the Way

•Gourmet stops, adventure & 
immersion

Flexibility & Personalisation

•Independent travelers can design 2-
7 day itineraries

•Groups can visit for a daytrip or 
multi-day

Safe & Comfortable

•Well-lit & maintained roads, one of 
the world’s safest destinations



Trade Events – 
International Strategy 

Australian Tourism Exchange

Global Buyer Meetings

ATEC Membership

Market insights, ITO connections, export-ready support

Tourism Australia’s Aussie Specialists Program

Destination Training

Trade Missions - Market Place 

In market: one on one meetings, campaign inclusions

Familiarisations

Pre and post trade events



How we sell GPD Internationally

• Wholesalers: Multi-night itineraries, visual collateral, packages

• Retail Agents: Store-led selling, maps, high-quality imagery

• Inbound Tour Operators: bundle-ready, trade-bookable product



What Success Looks Like

• Marketed as one of the best Australian 
road trips by TA & DNSW

• Inclusions in trade itineraries & brochures

• Growth in International Visitors & yield

• Volume mid week group business

• Growth of Internationally ready 
experiences

• International Exposure



Our Commitment
 & Next Steps

• Marketing Support & itinerary inclusion

• Ongoing representation at Trade Events

• Attend NSW First Program

• Update ATDW Listings & Product Fact Sheets

• Research
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